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Spunkytrio offtoParis
In disbelief: (fromleft)WeiLim,AmyandDavidreactuponfindingoutthathey
havebeencrownedchampion.
BY LUWITA HANA RANDHAWA
educate®thestar.com.my
ITis everyspeaker'sfear;youknowyourmaterialinside-outandyouarereadyandconfident
to presentit.
Yougetofftoagoodstartand
yourtalkis buildingmomentum
whensuddenly,atechnicalglitch
putseveryWlingonhold.
AmyUrnSuYen,19,experienced
thisfirst-handwhenherteam, '.
TeamArtentechfromMonash
UniversitySunwayCampuswere·
givingtheirpresentationatthe
L'OrealBrandstorm2013national
finals.
TheirPowerPointpresentation
crashedandtookafewminutesto
restorebutAmysavedtheday,fill-
ingin thepotentialdeadtimewith
humourthuskeepingtheaudience
engaged.
''Theysaypatienceis avirtue,"
shesaidtotheaudience,adding
cheekilytothetechnician,"I rec-
ommendusingaMacBookPro."
It wasperhapsthisprofessional
handlingofanunforeseenmishap
understressfulcircumstancesthat
helpedAmyandherteammates
TeeWeiUrnandDavidNgeChee
Keensecurefirstplacein thecom-
petition,beatingoutthe'otherfour
finalists.
"Lookingback,I thinkit didus
good,"saidAmy.
"It madeusrelaxandwewere
thenableto continuepresenting
confidently."
Thechallengeatthisyear's
L'OrealBrandstormwas for teams . ~
to developa newinnovativehair-
careandstylingproductwith an
integratedmarketingstrategyto
attractmoreconsumersin the
South-EastAsianregion.
Teamswereassessedontheir
presentationskills,marketingcam-
paign,coherencewiththeL'Oreal
brandandthel-evelof theirinnova-
tionbyapaneloffivejudges.
TeamArtentechcreatedaport-
aWeairbrushwith leave-incondi;,.""
tionerandionisingelectrodestl1at
smoothenshairinstantlywithout
damagingit.
An interestingelementoftheir
marketingstrategywasthefeature
wherecustomerscolJldcustom-
iseandpersonalisetheirairbrush
onlineandhaveit deliveredto
them.
"I thinkbeingfromdiffer-
entbackgroundswasalsoto our
advantage,"saidDavidwhostud-
iescomputerscience.Amyisan
artsstudentandWei Limstudies
mechanicalengineering.
"It meansthatweareeach
exposedtodifferenthingsand
havedifferentskillsthatwill all
comein usefulatdifferentpointsof
thecompetition,"hesaid.
Wei Urnaddedthathelearntone
hastobe100%committedtothe
product.
"Youhavetoenjoyandlovethe
product,"hesaid.
Thevictorioustriowill goonto
representMalaysiaattheinterna-
tionalfinalsin Paris,France,next
month. .
Theyalsowonatravelvoucher
worthRMS,OOOandtookhome
RMSOOworthofL'Orealproducts.
Firstrunner-uppositionwent
to LowKimFook,TehSyiChyng
andYongPinXianfromUniversiti
Malaya.Theteamwonatravel
voucherworthRM3,SOOand
L'OrealproductsworthRM400.
Thesecondrunner-upwasthe
UniversitiPutraMalaysiastudents
ChewFarnJie, LeeXiaoTong
andKhawZhiShengwhowona
travel<'vorkherworthRM2,SOOand
L'OrealproductsworthRM300.
ThePeople'sChoiceAward,
giventotheteamthatgainedthe
mostamountof"likes"duringthe
Facebook-basedself-marketing
competition,wenttoSoonHuiChin,
HiapYi SanandBehPohLayfrom
UniversitiSainsMalaysia,penang.
